DES

Photograpbs fade, paintings age, and even marble can
chip. But, now, you take bronze . . .

Lest they forget

By Carolyn Torcellini

HEN HE RETIRED as chairman of
the Gannett Co. earlier this year,
Allen Neuharth left behind something
for employees to remember him by.
First, there’s the 4-foot-high bronze
bust of him in the lobby of the usa
Today building in Washington, D.C.
(Employees call it the Al Head.] Then
there’s the equally large but less for-
mal portrait bust at Florida Today in
Melboume. {Neuharth sports an open
white shirt in this one.] And a third
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bust {this one’s only lifc-size] makes
its home at Gannett’'s Washington
hecadquarters. The tab for these me-
mentos? If you have to ask, maybet's
not tor you.

Neuharth is hardly unusual, atlcast
in bronze. Amway founders Richard
DeVos and Jay Van Andel stand 1n
bronze—life-size—in the lobby of the
company's Ada, Mich. headquarters
building. Likewise the bronzce of Win-
ton {Red) Blount, chairman of Blount,
Inc., stands his full 6 foot 1 outside his
housc in Montgomery, Ala. A life-size
bronze of T. Boone Pickens, racquet-
ball racket in hand, greets visitors to
Mesa Limited Partnership’s employee
fitness center in Amarillo, Tex.

Indeed, there’s hardly anything new
about businessmen immortalizing
themselves in sculpture. Michelange-
lo sculpted the Medicis in marble
some five centuries ago. Robert Berks,
who has sculpted more than 300 por-
traits in his career, observes: “If they
succeed at something, people want
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